




ETHERIDGE & PERSIGHETTI, COMPASS RESIDENCY REPORT 2015

Following our successful Compass Festival 2014 project, we returned to Kirkgate Market to further explore and celebrate the life of this unique place while meeting shoppers, traders and friends, old and new.

One of the most interesting and enjoyable aspects of Personal Shopper 2014, was being guided round the market by participants. These journeys worked on different levels beyond simply facilitating the gathering of photographic and text based material for the creation of the personal shopping bags.

In accordance with our 2015 Residency Proposal we continued our research into the network of relationships between shoppers, traders and goods in Kirkgate Market; we explored the routes and journeys people make around the market. The walks enabled and encouraged conversation, exploration, networking, discovery and play in the market. These walks formed the foundation for the development of Personal Shopper through this process-based residency.

Our work pattern, as planned, adhered to the business hours of the market with early morning starts, witnessing the extraordinary and routine preparations for the day’s trade. Whilst stalls were being set out we were also preparing for our own scheduled sessions such as setting up the Personal Shopper Hub and preparing materials and contents for such activities as the Become a Market Mis-guide Workshop.

Afternoons were used to develop our research in a flexible and responsive way. Our creative version of “Market Research” included activities that took place both within the market on the trading floor, and also at the residency base in the Kirkgate Suite. Time was split between engaging directly with shoppers and traders, and processing and working with ideas, materials and texts back at base.

Etheridge & Persighetti, May 2015.

 

REPORT on PERSONAL SHOPPER RESIDENCY, 2015 

KIRKGATE MARKET,  WED 1 APRIL: 9 AM - 5PM: THE FIRST DAY

The first day was dedicated to re-introducing ourselves to the market and setting out our ‘stalls’- 2 bases: The Kirkgate Suite, on the balcony which we used as a studio and meeting place, and the Personal Shopper Hub located at the middle of Butchers Row. We engaged in meetings and reunions with shoppers and traders.

The previous connections with the market via our original Compass Festival 2014 project provided us with some strong starting points in term of familiarity with the location but more importantly with the degree of trust that Personal Shopper had apparently generated with traders and regular customers. It is worth noting that Compass as producers were instrumental in providing us with connections and facilities that made our first meetings with people and place practically, relationally and creatively dynamic. Such groundwork including the support and local knowledge of the young producers who assisted us in our work made for a positive and immersive experience. 

PERSONAL SHOPPER HUB, BUTCHER'S ROW 

Visit Etheridge & Persighetti at Personal Shopper Hub on Butchers Row gathering stories, information, viewpoints and experiences. 

THURSDAY 2 April: 10 AM-1PM, 

SATURDAY 4 April: 10 AM-1PM 

TUESDAY 7 APRIL: 10 AM-1PM 

Publicised as the Personal Shopper Hub – this base and installation was designed as a research and social space on the market floor. It gave us the opportunity to re-exhibit a selection of the original shopping bag artworks and for us to be available to invite conversations and interactions with shoppers and traders. As intended, the Hub, consisting of table and chairs, information and visuals about the project acted as a colourful lure to encourage the sharing of market stories and histories from personal perspectives. We said, 

This is a place where you can find out about the project, get involved in the research, and even take an artist shopping with you!

The Hub table was emblazoned with texts as questions or invitations to discuss the market culture such as:

WHICH STALL DO YOU GO TO FIRST ?

CAN YOU TRAVEL THE WHOLE WORLD IN KIRKGATE ?

WHERE DO YOU HAVE YOUR BEST CONVERSATIONS IN THIS MARKET ?

IS THERE LOVE IN THE MARKET ?

DO YOU REMEMBER THE FIRST TIME YOU CAME HERE ?

WHAT IS YOUR FAVOURITE TIME OF DAY HERE ?

IF YOU WERE TO SHOW VISITORS AROUND THE MARKET WHAT WOULD YOU 

SHOW THEM  ?

CAN YOU GET LOST HERE ?

WHAT MAKES YOU SMILE WHEN YOU COME TO KIRKGATE ?

WHERE WOULD YOU ARRANGE A BLIND DATE IN THE MARKET ?

IMAGINE A SCENE IN A FILM THAT COULD BE SET IN KIRKGATE

As anticipated there were a number of meetings with people who had engaged in the original project who came to see us and to look at the images from that period. They also provided us with an update on current market developments. For example, since our last visit, a large section of the market (1981 Hall) had been closed for redevelopment and this had created changes such as relocations of businesses as well as retirements of established traders. From their and our vantage point it became very clear that the closure of that section of the complex had triggered overt and subtle changes in terms of ambience, atmosphere and the flows of movement through the market. In effect the closure and relocation of traders had a ripple effect upon the social ecology of the entire market. These changes emphasized to us the view of Kirkgate Market as a community in its own right with its own geography of interconnections. 

The personal experience for shoppers had, it seems led to a form of disorientation that could not initially be countered by new forms of signage or directions. The landmarks of their regular shopping routes had been erased or re-situated; the memory patterns of a lived experience had been broken. Such observations bring the imperative of the Personal Shopper experience and the intentions of our project to the fore because such conditions of change and redevelopment have implications beyond this one living archive called Kirkgate Market. Because we are interested in routes including mis-guide approaches to discovering or relating to place we have a growing understanding of personal navigation as something that also relates to memory and related issues such as estrangement and alienation in wider or larger contexts. We also become aware of human fragility perhaps dramatically echoed in the amnesia experiences and conditions of people who suffer from alzheimers. 

In such respects can our arts practice be instrumental in amplifying and influencing the lived experience of public spaces such as a market place that might enhance a sense of community and well-being as well as promoting a great environment for the trading of inspiration as well as commodities ?

This, we think echoes the comment by Stephen Myers, Fishmonger, Kirkgate Market, 2014
…Customers come back every week, we get customers from all over Yorkshire because we are quite unique here…and it’s a big social thing for some people to come to the market you know, they come to buy the fish, to buy the fruit, to buy the meat and they make a big day of it…

In this comment the social and the practical experience of shopping here are intertwined. This may be key to the devising of a future Personal Shopper project.

FRIDAY 3 April: 10 AM-1PM, KIRKGATE SUITE, BECOME A MARKET MIS-GUIDE 

We described the Workshop as an opportunity for participants to explore principles and practices of the Mis-Guided Tour*, a fascinating and creative way of discovering places. 


Starting at Kirkgate Suite, and then working across the whole market, participants will invent their own routes and ways of observing or finding the stories, histories, activities and architectures of this extraordinary and expansive Market. 

 (*A Mis-Guide to Anywhere was devised by Wrights & Sites in 2006 and can be a passport to your ‘other’ city and a new way of travelling a very familiar one…)

Workshop Experiments:

We tried out some Mis-guide tactics with a group of willing participants in a workshop. We introduced the idea of using a particular focus or LENS to guide yourself around the market. For example, A Red walk, A Green walk [lens] in which the focus upon the colour reveals existing or surprising details about the structure or nature of the market. Following this experiential journey we pursued the individual findings and observations to develop new starting points to inspire their own walks. For example one participant suggested a walk that found a new route through the market by closely observing the architectural structure and wrought Iron embellishments of the building as something that affected the senses as well as discovering such things as stalls not encountered before.

We wondered whether events and activities that encourage people to wander and enjoy exploring the market could help to get more potential customers into areas of the market that are not on main thoroughfares. In our talk about the residency we were able to record further the intentions and outcomes of this workshop.

TUESDAY 7 APRIL: 3pm Kirkgate Suite:  PERSONAL SHOPPER TALK.

We gave a talk introducing our artistic practice, and sharing work and findings from our Kirkgate Market residency. Tea and cake were served allowing for more informal conversations to happen. 

During our talk we explained that we had decided to make special walks as the starting point for the residency. We started off by observing the flows of people through the market. With our workshop participants we noticed different rhythms and flows and showed images and videos that we had gathered during the residency.

We talked about, “Getting lost and loving it”:

In Kirkgate there are two sides to getting lost. Many shoppers tell us that they enjoy wandering through the market, getting a bit lost and encountering the unexpected. For traders who have moved, however there is understandable concern about customers not being able to find their new shops despite re-directional signage. Discussing this is in more detail, there was a sense that whilst regular customers will make the effort to seek out the new location, less regular visitors might find their route has changed and lose their inner market map. Perhaps like hunter gatherers everyone who comes to the market regularly carries a personal map of Kirkgate in their head, that they use to navigate the potentially overwhelming sights, sounds, smells, sensations and to seek out bargains, friends and food. We are fascinated by these personal maps and routes, and have been asking people about theirs’. 

In asking the question at the Hub:

What is your regular route through the market?

For example: Mark Henley spoke about his regular shopping route and said. “I have 20 face-to-face interactions in any one shopping trip”

SP: Ask a question like this and you get a nuts and bolts answer but you also receive a multiplicity of information, layers of experience, memory, association.

KE: For example, I asked one shopper if there is a stall she always goes to first. She answered, “ I always go to the Sweetie stall…” and the conversation unfolded into talking about family, cooking, children leaving home...

Community, continuity and sense of place:

History - Places of gathering have always been places of Trade. Markets being central to communities, literally central ! Market crosses were used to measure the distance between towns. You will often find markets very close to churches...It is this historical significance of a sign and a place that leads us to consider the idea of devising way markers that might have different significance in contrast to the functional and directional imperative of the sign.

SP:  Quoting from an article entitled ‘A living Tradition’ from the Leeds Student Newspaper, November 1975, 

Leeds markets are far more than a historical remnant and they are a living tradition playing a vital role in the city according to Malcolm Prince the markets manager. "the market people are a complete small-scale society unto themselves," he says, "some of them have been here for decades carrying on trades their fathers did before them." 

This is a situation that we have discovered to be true 40 years after Mr Malcolm Prince made these statements. We were shown this newspaper cutting by a Market Trader who commented that similar sentiments and opinions were still held in the present. We are not being nostalgic about the sense of human relations that we have encountered in the market. We sense a profound sense of continuity. People are not just shopping here they have bought into the experience of being here and bring themselves to it for many reasons including feeling part of something special.

Rather than nostalgia, we are talking about a spirit in the market that still exists. We are also sensing that this condition is fragile and subject to a current and serious debate among planners, shoppers and traders alike.

KE: In Kirkgate we have met shoppers who have been coming here for 30, 40, 50 years, and many traders who have been here for 30 years or more.

It’s not just the variety, freshness, and good value of produce here that brings people back day after day, week after week. It’s the personal nature of the experience of shopping here that people describe again and again as being something very special. We’ve heard recipes being shared, advice being given, older shoppers told us that if they miss a day, the next time they come in, all the traders are concerned about them, “Where were you? Are you OK?”  One fruit and veg stall holder in the outdoor market carries customers shopping to their cars, Hayes Seafoods help Chinese students develop their English as they communicate through food, Mr Meats does magic tricks for customers. It is all a long way from unidentified object in the bagging area.

During our residency one of our performative actions was to perform the HEART TASK  because we became concerned with this over-arching question about the apparent impossibility of separating the experience of simply being in the market from the functional shopping experience.

It may sound naive, but we simply and ritually walked through the market carrying a bright red heart on a pole. It was a kind of way marker and processional activity that we carried out to trigger conversation but to also be oblique, exploratory and pilgrim-like in nature. Sometimes it is difficult to find meaningfulness by asking direct “market research” questions. Sometimes as artists we may have to simply walk a question or perhaps walk and talk something into existence.

We are aware that the notion of a “Heart” to the market is being discussed as part of the new development plan to improve market facilities and identity. The plan includes the construction of a central activity and events zone. However we have become aware of the existing market as a place where the heart already exists for many people but in different associative locations. It appears that the Personal Shopper viewpoint can be multi-dimensional and has, in the eyes and power of customers and market traders, generated a far more complex and almost autobiographical or associative set of routes and interactions. We would suggest that these dimensions represent a more complex and personal shopping experience than could ever be formulated by adhering to the prescribed flows of activity designed, espoused and orchestrated by supermarkets. In such industrial trading houses, where in effect the customer is working for the retailer by following proscribed routes, helping themselves, transporting their own chosen products and even leaving via the automated self-checkout, any sense of “Heart” may have been cut out. In such a setting, the shopper is potentially anonymous, alone and estranged. This we might observe is far different to the experiences we encountered and were made party to during our immersion in Leeds Kirkgate Market.

We cannot complete this report without special thanks to Peter Reed and Annie Lloyd of Compass for the care and attention that they have shown in the preparation for our residency on very practical and very creative grounds. It is the nature of this kind of work for artists in residence to live, eat and dream a project in a quite immersive and focused manner. It requires a good deal of listening, sensitivity and indeed, vulnerability to make work whilst also discovering a sense of place and the sense and sensibility of people in their place. Compass have supported this project with cool and calm logistics as well as dedication and care not just for us as visitors but in relation to our host organization in the multifarious form of a great market place.

The initiative of supporting this project through the Compass Young Producers Scheme has also been wholly positive. Our, on the ground producer, Jess Sweet not only understands the professional tenets of Compass but added her own sense of generosity and energy to the project. She is a good communicator who is able to get results through the infection of her own enthusiasm for relational and contextual arts practice. We were equally supported in the same spirit of engagement and dedication by Alice Withers who acted as photographic documenter through the phases of our residency.

Next Steps

During our previous Personal Shopper project in November 2014 there was an undercurrent of uncertainty running through many of our encounters, with participants wondering how new plans will impact on the culture and atmosphere of the market, and in many cases how they will impact on their own daily lives or livelihoods.  Against this backdrop, the Personal Shopper project seems even more pertinent than originally anticipated, and traders, shoppers and market management have all signaled that they would welcome and support a further development of Personal Shopper.

In considering what a development of Personal Shopper might look like over the next 2 years, we are looking at creating a structure that can be flexible and responsive to the living and changing market.

Our ambition is to make a piece of work for the market that offers audiences multiple perspectives and viewpoints, the opportunity to play, get lost, explore, learn and relate. And we want to make this piece of work with a group of participants who will be key and active agents in its development and enactment. 

WEDNESDAY 7 APRIL: PERSONAL SHOPPER Stock Take

On this day, Etheridge & Persighetti gathered their findings, took down their stalls and began a plan to turn their experience into a future marketplace of images and ideas. At this stage we are developing the idea of promoting alternative guides to the market experience and perhaps making a publication that celebrates the Market as a place of exploration. We also envisage a kind of Banquet of the Personal Shopper that brings together, examines and celebrates the carnival of products, knowledge and imaginings of this unique community in the heart of the city of Leeds.

The Personal Shopper residency was supported by Compass Live Art and Leeds Inspired.

With thanks to all at Kirkgate Market.

Simon Persighetti and Katie Etheridge,  May 2015

